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2012 Military Saves Week Campaign
Background

Military Saves is co-sponsored by the Consumer Federation of America and the Department of Defense.  As it enters its 6th year, Military Saves has now become an integral part of the Department of Defense’s Financial Readiness Campaign.  The Office of the Secretary of Defense, the Departments of the Army, Navy, Marine Corps, Air Force, and the National Guard Bureau all formally support Military Saves Week.  The goals of Military Saves for service members and their families include increased household savings for short- and long-term needs and decreased consumer debt.  Military Saves seeks to develop a military command climate and overall culture that supports prudent financial behavior by creating a focus on financial literacy education and counseling; supporting the availability of bank and credit union incentivized savings products, especially regular (automatic) deposits, systematic increase in amount of deposits, and advance planning for purchasing and investing; and encouraging service members and their families to take “financial action” to improve their financial well-being.

Accomplishments

Over the past 5 years, over 100,000 military members and their families have taken the “saver pledge” to save money, reduce debt, and build wealth over time.  During 2011, across all the military services, over 60,000 persons were reached through Military Saves financial fairs and almost 40,000 persons were reached through seminars and classes.  In addition, many military banks and defense credit unions promoted Military Saves Week and offered financial seminars and special savings products.
Organization and Promotion

The Personal Finance Managers (PFMs) at each military installation are the key planners and organizers of all base Military Saves Week programs and activities.  They work with base commanders and leadership to plan and promote Military Saves Week activities by scheduling major events (Saver Drive kick-off, volunteer appreciation event, etc.) to permit commanders’ participation.  In addition, they work with public affairs offices and other partners to market and promote Military Saves Week through regular feature stories, ads, and other articles in the military and civilian newspapers; music messages; reader board messages; billboards, posters, flyers, banners; briefings and motivational speeches at commanders’ calls, organizational events, clubs, and special events; taking the Saver Pledge at all personal finance and life skills classes and briefings; and profiling successful Savers and fun Military Saves events and activities in unit newsletters and other promotional avenues.
Partnerships

The PFMs also partner with groups and organizations including the on-base military bank and defense credit union, Cooperative Extension, Boys and Girls Clubs, 4H, Morale, Welfare, and Recreation (MWR) office, local Defense Commissary Agency (DeCA) store, local Army and Air Force Exchange Service (AAFES) store, local Navy Exchange store, and other groups to market Military Saves Week and to support the campaign.

Military Saves Week Activities, Events

During Military Saves Week, the PFMs plan and participate in various activities such as:

· Personal Financial Management Leadership Forums for command leadership;

· Financial Fairs or Credit Fairs with all base resources; 

· Military Spouse Financial Success Seminars/Webinars;

· Financial planning counseling; 
· Retirement planning day;

· Information tables or booths; 

· Budget making day – help members make a budget;
· Savings Basics day – have someone come and talk about different types of savings accounts, how to open them, and how to make deposits by allotment, automatic transfer, etc.;

· Investment day – have someone come in and talk about the different types of investments;

· Credit card cut-up/cancellation day (have a jar, put cut up credit cards in the jar and keep them on display);

· “Shred It” Truck to thwart identity theft;

· Brown bag lunches;
· Morale boosting activities that save money (pot luck lunches instead of eating out, unit sponsored burger burn with Saves-related games and prizes);
· Commissary trip to find bargain snacks and “basic couponing”;
· Military Saves Call (invite a leader from the Military Saves committee to your unit event or have a special call to introduce the campaign, invite members, give testimonials about the benefits of getting out of debt and saving money);
· Leadership and Life skills workshops and exercises;

· Games:  Financial Jeopardy, Financial Feud, “Price is Right; and 

· Chili Cook Off – Entrance fee is to “sign the pledge”, Saver Pledge Picnic
Year –Round Themes

Following the conclusion of Military Saves Week, PFMs can continue to promote Military Saves throughout the calendar year using the following campaign themes:

Schedule: 
Jan-Mar



Saving and Investing

Sun 19 Feb-26 Feb 2012

Military/America Saves Week
Apr-Jun



Military Youth Saves

Jul-Sep



Debt Reduction

Oct-Dec



Save for Retirement
www.militarysaves.org


